Top-notch service paves
the way for partnership
ALL4LABELS recently held an open day in Cape Town
to celebrate the kick-off of its Motherland global
showcase for the wine and spirits market and enable
customers and suppliers to view its recent facility
upgrades. To add more value to its customers,
All4Labels has invested in machines from ROTOCON.
The All4Labels South Africa team was excited that
the group’s global showcase for the wine and spirits
market, named Motherland, was launched in Cape
Town. The Ocean Vibes label concept was unveiled as
a tribute to South African terroir (for details turn to
page 51).
According to Marco De Pizzol, MD of All4Labels
South Africa, customers are at the centre of the
company’s philosophy. ‘We need to make the right
investments to uphold our standards and remain
competitive in the market.’
The Cape Town-based subsidiary of the All4Labels
Packaging Group has invested in three machines,
all fitted with camera systems that combine quality
checking, web monitoring and label counting in one
operation.
Rotocon assisted the All4Labels team with an
emergency machine in order to bump up capacity
on short notice after a machine breakdown. This
machine was provided within 48 hours, comments
director, Pascal Aengenvoort.
Marco adds that after the top-notch service
All4Labels received with this first system, his team

On show at Propak
Africa 2022
ROTOCON looks forward to meeting visitors at this year’s
Propak Africa, taking place from March 8 to 11 at the
Johannesburg Expo Centre in Gauteng.
‘We invite delegates to visit our stand, B20 in Hall 5, to see
live machine demonstrations and learn how our solutions can
benefit their label printing and finishing production and grow
their profits,’ comments Michael Aengenvoort.
Live demonstrations will take place across ROTOCON’s
ECOLINE range of machinery, including the RDF 340 digital
label converting and finishing machine and the RSH 340
slitting, inspection and rewinder system. The Pro Mount
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All4Labels Packaging Group launched its Motherland project at its South African subsidiary.
Seen at the launch were Pascal Aengenvoort (ROTOCON), Marco De Pizzol (All4Labels),
Banie Stafford (Banie Stafford Graphic Design), Michael Aengenvoort (ROTOCON), Dave
Parsons (All4Labels), Lerida Allka (All4Labels) and Lindsay Burrows (All4Labels).

is looking forward to installing further machines
in April, which will help strengthen the company’s
market presence. ‘Being situated in Cape Town, the
wine market is very important to us, and this line will
provide us with more opportunities,’ he comments.
ROTOCON’s CEO Michael Aengenvoort adds: ‘We’re
proud that All4Labels has chosen to invest in our
machinery, and always strive to uphold our reputation
by providing equipment of the highest standard
supported by world-class service. It’s not only our
customers that invest in us, we also invest in them
with via marketplace expertise and in-depth diecutting training.’

platemounter and Pro Clean anilox roller cleaner will also be
on the floor.
The company also represents 13 reputable brands which
include Cheshire Anilox Technology, Domino, DuPont Cyrel,
Erhardt+Leimer, Kocher+Beck, MPS, Pantec GS Systems
(representatives will be present at the stand), Rheintacho,
Rosas Maschinenbau, ROTOCONTROL, Screen, UV Ray, and
Wink.
In addition to local production of solid rotary dies, magnetic
print cylinders, and accessories, ROTOCON also provides
a turnkey project service for previously owned finishing
machines and printing presses.
‘We look forward to face-to-face discussions with interested
parties to learn more about their printing environment so that
we can recommend the perfect solution,’ concludes Michael.
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